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MyBizLab": Improves Student Engagement
Before, During, and After Class
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Video exercises — engaging videos that bring business concepts to life and explore business topics
related to the theory students are learning in class. Quizzes then assess students’ comprehension of
the concepts covered in each video.

Learning Catalytics — a “bring your own device” student engagement, assessment, and classroom
intelligence system helps instructors analyze students’ critical-thinking skills during lecture.

Dynamic Study Modules (DSMs) — through adaptive learning, students get personalized guidance
where and when they need it most, creating greater engagement, improving knowledge retention,
and supporting subject-matter mastery. Also available on mobile devices.

Business Today — bring current events alive in your classroom with videos, discussion

questions, and author blogs. Be sure to check back often, this section changes daily. Q
@

simulation will change and branch based on the ’

decisions students make, providing a variation of Sy S

scenario paths. Upon completion of each simulation, / ﬂ

students receive a grade, as well as a detailed report m

of the choices they made during the simulation and \
the associated consequences of those decisions.
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Decision-making simulations — place your
students in the role of a key decision-maker.The
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Writing Space — better writers make great learners—who perform better in their courses. Providing
a single location to develop and assess concept mastery and critical thinking, the Writing Space offers
automatic graded, assisted graded, and create your own writing assignments, allowing you to exchange
personalized feedback with students quickly and easily.

Writing Space can also check students’ work for improper citation or plagiarism by comparing it

against the world’s most accurate text comparison database available from Turnitin.

Additional Features — included with the MyLab are a powerful homework and test manager, robust
gradebook tracking, comprehensive online course content, and easily scalable and shareable content.

http://www.pearsonmylabandmastering.com
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Preface

New to the Fourth Edition

We have invested a great deal of work creating the fourth edi-
tion of Better Business to give students and instructors a pow-
erful learning and teaching tool that captures the evolving
issues and opportunities of business. Enhancements for the
fourth edition follow:

® One of the most significant shifts in the business envi-
ronment since the first edition of Better Business is the
explosive growth of social media in all parts of busi-
ness. The fourth edition of Better Business continues
to feature social media strategies and technologies in
over 85 percent of its chapters as well as significant
updates to the technology chapter.

® Better Business continues to have superior cover-
age of cutting-edge topics. In addition to social and
mobile media, the fourth edition includes coverage
on big data, crowdsourcing and crowdfunding, the
Affordable Care Act, search engine optimization and
pay-per-click advertising, augmented reality and
3D printing.

e All of the end-of-chapter materials have been re-
viewed, and we have modified up to 25 percent of
these materials to include the most recent events and
trends in the business environment. The fourth edi-
tion of Better Business provides instructors with wide-
ranging choices for discussion topics, assessment
questions, and group activities that cover the most
current and timely topics in the business community,
such as major economic shifts, changes in technolo-
gies, and ever-increasing globalization.

e All of the time-sensitive material has been updated.
Stories and examples from the previous editions that
have continued to evolve have been updated and
placed in the most current context. Timely examples
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have replaced older material, continuing to give Better
Business an up-to-date feel that resonates with students.

¢ Feedback from the previous editions of Better Business
indicated that the “The List” feature in each chapter
not only interested students but also pushed them
to go more deeply into the body of the text. For the
fourth edition, we updated these lists, adding new
ones where appropriate that reflect current market
trends, with a focus on selecting topics that appeal to
students.

¢ The fourth edition also includes new boxed features
in many chapters with topics such as Keurig’s mo-
nopolistic market presence, Patagonia’s corporate
responsibility, Augmented Reality, Hard Lessons on
Social Media, Dove’s Real Beauty advertising cam-
paign, and Advertising and child obesity.

Instructor Resources

At the Instructor Resource Center, www.pearsonhigh-
ered.com/irc, instructors can easily register to gain ac-
cess to a variety of instructor resources available with
this text in downloadable format. If assistance is needed,
our dedicated technical support team is ready to help
with the media supplements that accompany this text.
Visit http://247.pearsoned.com for answers to fre-
quently asked questions and toll-free user support phone
numbers.

The following supplements are available with this
text:

® Instructor’s Resource Manual

e Test Bank

* TestGen® Computerized Test Bank
® PowerPoint Presentation


http://www.pearsonhigh-ered.com/irc
http://247.pearsoned.com
http://www.pearsonhigh-ered.com/irc

Letter from the Authors

hen we set out on this project, we had several goals in mind—and one
W guiding philosophy. We wanted to have a conversation with our stu-

dents, not merely to write a book that we hoped they would read. We
wanted to change the expectation that students will come to class unprepared.
Why can’t they come ready for class, with a desire to know about business? Why
can’t we have a little fun with the course while teaching students about the lighter
side of business? We think we can.

To that end, we worked tirelessly on selecting our topics and our resources to
help you, the student. We incorporated a question-and-answer format throughout
to get you to want to know the answer and see more—and not simply because it
will be on the test. We paid more attention to the details because that is where the
course often comes together for you.

In each chapter, the “On Target” and “Off the Mark” features illustrate positive
and negative outcomes of business ventures related to the chapter material. These
features, along with “The List” found in each chapter, can fuel in-class dialogue.

Mini chapters are five special sections in the book that give you additional
information on key topics in business: Business Law, Constructing an Effective
Business Plan, Business Communications, Finding a Job, and Personal Finance.

Better Business, 4th edition, offers the content you need for a solid overview
of business—but in a better way. By presenting the material in a stimulating way,
Better Business encourages you to come to class prepared to have better conversa-
tions and a truly engaging classroom experience.

Xxiii



Prologue

The 10 Easy Steps for
Better Business Success

step 1: It's all up to you

You've heard that before, right? You've bought textbooks and read some of the
materials, but maybe still haven’t ended up with the grade you wanted. So the key
to success is not just buying the book or simply reading it. Instead, your success
depends on three skills:

® Finding
® Understanding
® Applying the information found within this textbook and all of its resources

The following steps will help you succeed in this course, and if you apply
some of these steps outside the classroom, you may also succeed in business and
in life.

step 2: Go to class with intent

How do your classes go for you? Are you generally able to follow what the instruc-
tor and your classmates are saying in lecture and class discussions? Are you able to
actively participate in a group discussion, or do

66 You should know the material so well you can explain it to you simply observe other group members? Your
others so that they understand it—even your mom. 4 attitude and the plan you have for using class
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time can change the entire experience for you.
—Brett Neslen, student  Tyy these quick tips to make sure your classroom
experience is as rich and fulfilling as possible:

Review the Syllabus

If you have trouble speaking up in class, try this strategy. The syllabus is one of
the most important documents in the course. It acts as a binding contract between
you and the professor. Read the syllabus in detail as soon as it comes out. Then, in
the next class, ask at least one question about it. It will show the professor you're
serious about meeting your responsibilities in class—and will get you in the habit
of speaking up in class.

Show Up!

As Woody Allen says, “Eighty percent of success is showing up.” It’s basic advice,
but many students lose sight of how important it is to come to class. You should be
punctual, if not early; be attentive; and be noticed. Sit near the front and ask good
questions so that the professor gets to know your face and name. It’s just as impor-
tant that the professor knows you as it is that you know your professor (see Step 3).



Ask Questions

If you're confused during class, ask a question right then. Don’t think, “I'll look
really dumb if I ask this” or “I'll probably understand it after I read the text” or “I'll
wait to ask someone else, or go to office hours tomorrow.” Asking now will save
you time and effort and will probably help other students in the room. You'll learn
so much more if you ask questions in class. If you do need to contact your instruc-
tor after class to clarify a point, stop by during office hours rather than asking the
question electronically or over the phone. Keep in mind, face-to-face visits trump
e-mail or voice mail. Now, aren’t you glad you invested some time earlier to get
to know your instructor (Step 3)? After all, it’s easier to ask for help from someone
with whom you already feel comfortable.

Write a One-Minute Review

Immediately at the end of class, take one minute and write all that you can recall
from today’s lecture. Try to identify what the main takeaway points are by high-
lighting key ideas. Forcing yourself to be quick and brief helps you to capture the
main ideas without the smaller details providing distraction.

Write Down Your “Muddiest” Point

When class is finished, also take a quick moment to write down two sentences that
describe the most confusing part of today’s lecture. Keep this in one specific part
of your notebook—it’s a great thing to bring along to your study group or to office
hours. It will also work well in creating your own personalized study guide for
the next exam.

step 3: Connect with people

Business is all about people. Right now, your business is getting a great grade in
this class. As in any business, there are many people available to provide help:
instructors, fellow students, and school staff. Look around for these people—and
then enlist their help.

Get to Know Your Instructor: Go to Office Hours

Your teachers can be your most helpful contacts on campus. Not only can they
become mentors, but as you near graduation, they can write job recommendations
or references. They can’t do that unless you get to know them beyond the focus
of the course. So plan to make a couple of trips to office hours—even if you know
everything.

Prologue  xxv

Create or Join a Study Group 66 When studying for a test, I've found that it’s very helpful to

Find study buddies early. In the first few days use a partner and a study guide. I like to come up with a study
of class, try to get acquainted with at least two  guide full of questions relating to every important topic that

classmates in every course. Watch the people
in your class to figure out who seems to know

I think will be on the test and write the answers directly below

what’s going on, who seems dependable, and them. Then, my partner and I go through the study guide and
who you could work well with. Approach those  quiz each other. This way we can read aloud all of the main

people and ask if they wouldn’t mind forming
a study group. You don’t need to meet all the

ideas and begin to remember key concepts. After we have

time—the group can be available on an “as- gorne through the study guide a couple times, we quiz each
needed” basis. But it’s good to have a group of  other from memory. Once we’ve memorized small concepts,

connected students who can help you prep for
exams, confirm or clarify points made during
class, and exchange notes if you miss a class.

it’s easier to understand the bigger picture. 4/

—Mlallory Hensel, student
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(Trust us: It’s much better to have a buddy give you the information you missed
than to ask the instructor, “Did I miss anything important?”)

Use the People around You

Do you know students who already took this class? Spend some time with them
and ask the right questions. What sections of the course will demand more time
out of your schedule? What tools in the library helped them out with their projects?

Be sure to look around the class for older students. Many colleges are seeing
a large influx of people returning to college after successful careers. These people
have that precious thing you may lack: real-world experience. Buy someone a cup of
coffee and ask him or her for advice that helps you in the course or in finding a job.

Use All the Resources the School Provides

The faculty and staff at your school want you to succeed—we all take pride in our
students” accomplishments! So be sure to investigate all the resources available to
you at your school. Talk to your adviser about services such as the following:

Writing Support

Many schools provide special clinics that can help you with your writing. Some
also provide writing labs where you can get assistance in editing and proofreading
your work.

Support Services

Look for support services that offer help with note-taking techniques, strategies to
combat stress in test taking, and workshops on helping you organize and manage
your time. If you discover that you have a pattern of specific struggles (e.g., you
always underperform on tests), see if free screening for learning disabilities is of-
fered. You may need specific testing accommodations (such as additional time or
larger-print exams), or you may be eligible for help with an in-class note taker. The
key is to become your own best advocate. Be informed—know how your mind
works and what conditions make you perform your best.

step 4: Explore the world of business
in real time

While this textbook intends to apply business concepts to current situations, the
examples cannot be as current as those that are exposed in the business press.
Until now, you may not have been interested in picking up the Wall Street Journal,
Financial Times, BusinessWeek, or The Economist because you did not have the nec-
essary background or interest. Try the following technique. Every day, go online
and read the lead story in the Wall Street Journal. Keep a log that notes the theme
of the article (e.g., the economic situation in the United States or some other part
of the world, a government action that impacts business, an acquisition by a major
company, trends in the workplace, the stock market, a new technology, and so on).
Also, rate how easy it was for you to understand the article, with “1” being the
easiest and “10” being the most difficult. Similarly, rate how interesting the article
was, with “1” being absolutely fascinating and “10” being massively boring. Note
any questions about the article and how it relates to material being covered in class
or note from the syllabus or table of contents where it might apply to future class
content. As the end of your course approaches, review your log. You should see
that the articles are becoming easier to understand and perhaps more interesting.
In addition, you will also have created an informal study of the current business
landscape, including the hottest business trends. For example, if you see that a



significant percentage of the articles are about government actions, it is fair to as-
sume that governments are taking a more active role in business and the economy
for some reason. But, above all, this exercise will demonstrate that business—once
you really understand it—is far more fascinating than you ever imagined, and it
will also help you develop the exceedingly valuable habit of reading the business
press regularly, a habit that will serve you well in both life and business.

step 5: Experience business

Business is about people. If you want to be a business success, leave your house
and find someone who runs a small business (a restaurant, a print shop, a car
wash, and so on) where you are a regular customer because you value the quality
of their products. It doesn’t matter if you don’t have aspirations to work in this
line of business, as you are just trying to understand the foundations of any small
business that seems successful to you. Ask the owner or manager if you can inter-
view him (or her). Ask him how he spends his time, what is most important to the
success of his business, and what his most troublesome problems are. Perhaps you
can even volunteer a few hours per week to do odd chores for him so that you can
observe firsthand how he manages the business and continue to ask questions. It
may start with meaningless errands, but one day you'll appreciate the foundation
when a real opportunity arrives. Until that day, you'll be learning by watching a
successful businessperson run a company.

step 6: Know your learning style

Determining what kind of learner you are will help you apply the most appropri-
ate resources to create a successful learning program. Knowing your learning style
can help you select and use the study strategies that best fit the way you learn.
m TABLE 1 will help you figure out whether you learn best by seeing (visual), hear-
ing (auditory), or touching/doing (tactile and kinesthetic). Read the word in the
far left column of the chart and then place a check mark next to the statement in one
of the successive three columns to the right that best describes how you respond to
each situation. Count the number of check marks in each column, placing the total
at the bottom of the table. Your answers may fall into all three columns, but one
column will likely contain the most answers, which indicates your primary learn-
ing style. If one of the remaining columns nears in the number of check marks to
your primary learning style, that can be considered your secondary learning style.

After you've determined your primary—and perhaps secondary—learning
style, you can best match up the textbook, system, and resources from your instruc-
tor to help you achieve a better grade. And, if you can figure out how to succeed
in this course, you can apply the same study strategies to succeed in other courses.

Note that your instructor also has a specific style of learning and teaching with
which he or she is most comfortable. Watching how your instructor works can be
a great clue to helping you succeed in the course. For example, does he or she talk
without ever drawing a picture? Or does he or she use visuals to illustrate points?
Figure out your instructor’s learning style and use it to predict what kinds of inter-
actions he or she wants in the classroom and on your assignments.

Step 7a: Read this book

What is the best investment you can make in yourself right now? If there were some-
thing that could promise you an A in this course and that would help you to succeed
in college in general, it would be worth paying for, right? There is: this book, plus
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y:1 R What'’s Your Learning Style?

Whenyou. .. Visual Auditory Kinesthetic and Tactile
Spell ] You try to see the word. [J You sound out the L] You write the word down
word or use a phonetic to find if it looks right.
approach.
Listen L] You get easily distracted L1 You grasp the I You find yourself
when asked to listen for information quickly and doodling as you listen.
a long time. easily.
Talk L] You favor words such [J You use words such as L] You gesture and use
as see, picture, and hear, tune, and think. expressive movements.
imagine. You use words such as
feel, touch, and hold.
Concentrate ] You become distracted [J You become distracted L] You become distracted

by untidiness or
movement.

by sounds or noises.

by activity around you.

Meet someone again

[J You forget names but
remember faces or
remember where you
met.

[J You forget faces but
remember names or
remember what you
talked about.

] You remember best what
you did together.

Contact people for class
or business

O You prefer direct,
face-to-face, personal
meetings.

O You prefer talking on the
phone.

L1 You prefer talking with
people while walking
or participating in an
activity.

Read

O You like descriptive
scenes or pause to
imagine the actions.

[J You enjoy dialogue and
conversation or imagine
the characters talking.

O You prefer action stories
or are not a keen reader.

Do something new at
school or work

] You like to see
demonstrations,
diagrams, slides, or
posters.

L1 You prefer verbal
instructions or talking
about it with someone
else.

L1 You prefer to jump right
in and try it.

Put something together

O You look at the directions
and the pictures.

O You prefer verbal
instructions or talking
about it with someone
else.

I You ignore the directions
and figure it out as you
go along.

Need help with a
computer application

O You seek out pictures or
diagrams.

O You call the help desk,
ask a neighbor, or growl
at the computer.

L1 You keep trying to do
it or try it on another
computer.

Total

Source: Based on Colin Rose's Accelerated Learning (1987).
R R R R R R R R R R R R R R R R R R R R R R R R R RRRRRR—,

your time. Really, all you need to succeed in this course is this book and its resources,
plus some investment of your own time and energy. Doing well in this course is a
good start at getting As in follow-up business courses that you might take in the fu-
ture. That leads to a great job after graduation, followed by huge wealth, fame, and
fortune! (Well, maybe not those last three, but you get the picture.)

step 7b: Use the system, not just
the textbook

Most likely, when you shelled out the cash to buy your textbook, you thought you
were just getting a book, right? As it turns out, you actually bought a “system.”





